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A
cross the United 

Kingdom, in homes, 

on building sites, in 

workshops and offices, 

there is a growing movement, a call for 

transparency, trust, and accountability 

in the trades sector. This magazine is 

your window into that movement, and 

your ally in navigating a world where 

choosing a tradesperson should be as 

safe and straightforward as choosing 

your family GP or financial adviser.

Whether you are a homeowner seeking 

a trusted professional, a tradesperson 

working to build a respected name, 

or a policymaker intent on protecting 

the public, this magazine has been 

created with you in mind. Together, we 

can shift the culture of trade in the UK, 

from a landscape too often marred by 

deception and poor practice, to one 

defined by quality, honesty and fairness.

A Sector in Need of Change

Why do we need TradeWatch UK 

Magazine?

The answer is simple: trust is eroding. 

Every week, headlines reveal distressing 

stories of vulnerable individuals conned 

out of thousands by unscrupulous 

traders. Elderly residents, single parents, 

and small businesses are left picking 

up the pieces after being duped by 

individuals with no intention of fulfilling 

their promises.

These are not isolated incidents, they 

are part of a wider problem. Gaps in the 

regulatory system have allowed rogue 

operators to flourish. The consequences 

are not just financial. They are 

emotional, psychological, and societal. 

When trust is broken, everyone loses, 

consumers, reputable tradespeople, and 

the sector as a whole.

But what if things were different? What if 

there was a way for consumers to easily 

identify ethical professionals? What if 

tradespeople who take pride in their 

work were recognised and supported? 

What if bad practice was exposed, not 

just for punishment, but to drive better 

standards?

These questions underpin the very ethos 

of TradeWatch UK. 

A New Dawn for Fair 
Trade and Consumer 

Protection

Introduction From Editor

Welcome to The TradeWatch UK Magazine,
a publication with purpose, born out of a 

need  that is as timely as it is urgent.

By James Andrew Ellis, Editor-in-Chief,
TradeWatch UK Magazine



Our Mission: A Marketplace 

Built on Integrity

At the heart of TradeWatch UK is a 

simple but transformative mission: to 

create a marketplace where integrity is 

the norm, not the exception.

We aim to empower consumers with 

knowledge and confidence, while 

elevating tradespeople who uphold the 

highest standards of workmanship and 

ethics. Our work revolves around five 

core pillars:

1. �Education and Awareness

Knowledge is power. Through our 

articles, campaigns and community 

outreach, we help the public 

understand what to look for when 

hiring a tradesperson, qualifications, 

accreditations, references, and fair 

pricing. We strip away the jargon, 

explain your rights, and shine a light on 

common pitfalls.

2. Support and Advocacy

For those who have already fallen victim 

to rogue traders, we offer guidance and 

practical support. From navigating legal 

processes to accessing compensation 

schemes and rebuilding confidence, we 

stand by those affected, helping to turn 

adversity into empowerment.

3. Promotion of Reputable 

Tradespeople

We believe good practice should be 

celebrated. Our Safe Trades Directory 

lists vetted, ethical professionals from 

across the country. In these pages, we 

share their stories and recognise their 

contributions through features and 

awards, providing both a source of 

consumer trust and a badge of honour 

for the trades.

4. Collaboration with 

Authorities

We work closely with police forces, 

Trading Standards, local councils and 

community groups. By fostering these 

partnerships, we help to root out 

criminality and ensure that positive 

practices are promoted across                

the sector.

5. Advertising with Integrity

Advertising in TradeWatch UK Magazine 

is more than a marketing opportunity, it 

is a statement of values. Our advertisers 

are vetted and aligned with our mission, 

giving our readers confidence that 

businesses featured in these pages are 

worthy of their trust.

A Vision for the Future

We see a future where headlines about 

rogue traders are the rare exception, 

not the weekly norm. A future where 

consumers are informed and confident, 

and where tradespeople wear their 

professional reputation with pride.

We envision a United Kingdom where 

hiring a plumber, roofer, electrician 

or builder is not a gamble, but a safe, 

transparent process backed by reliable 

information and trusted networks. We 

see a future where honest tradespeople 

thrive, and those who seek to deceive 

are held to account.

This is not a utopian fantasy. It is an 

achievable reality, one that demands 

collective effort, collaboration and an 



unwavering commitment to integrity. 

TradeWatch UK is here to lead that 

charge, not as a finger-wagging 

watchdog, but as a positive force for 

meaningful change.

What You’ll Find in                     

These Pages

TradeWatch UK Magazine is more 

than a publication, it is a platform                        

for progress.

In every issue, you’ll find in-depth 

feature articles that explore industry 

trends, consumer rights, and legislative 

changes. We’ll interview reputable 

tradespeople, victims of rogue trading, 

and community leaders, providing 

insight and inspiration.

Our guides will help you spot red 

flags, write sound contracts, and verify 

credentials. We’ll keep you updated on 

prosecutions, enforcement efforts and 

emerging best practices. And our Safe 

Trades Directory will connect you with 

trusted professionals across the UK.

Crucially, this magazine is a two-

way conversation. We invite you, 

our readers, to contribute. Share 

your experiences, send us your 

questions, and tell us what matters 

most to you. Together, we can shape 

a publication that not only informs,                                                          

but empowers.

A Call to Action

The launch of TradeWatch UK Magazine 

is the start of a new chapter in the 

pursuit of fair and honest trade. But we 

cannot do it alone. 

We need your support:

• �Consumers: Stay vigilant. Report 

wrongdoing. Share positive 

experiences. Use your voice to               

help others.

• �Tradespeople: Maintain high 

standards. Seek accreditation.     

Support your peers and promote 

ethical practice.

• �Authorities: Continue to collaborate 

with us in enforcement and education.

• �Businesses: Join our network. 

Advertise ethically. Be proud of                

your professionalism.

Together, we can foster a culture 

where quality, honesty and trust 

are not just marketing slogans, but                          

everyday realities.

It is an honour to launch this magazine as a platform for positive change. 

In every corner of the UK, tradespeople begin each day determined to 

do a good job, and customers simply want to be treated fairly.

This magazine exists for them. It exists for you. Thank you for joining us 

on this journey. Together, we can consign rogue trading to the past and 

make ethical trade the proud future of our nation.    

In Closing



I 
t starts innocently enough. An 

elderly couple urgently needs 

their boiler fixed in the middle 

of winter. A busy family hires a 

builder to renovate their kitchen. A 

young homeowner discovers a leaking 

roof that must be patched before the 

next rainstorm hits. In each case, time is 

short and the stakes are high. 

But too often, these stories end in 

heartbreak, dodgy deposits taken 

and tradespeople vanishing, shoddy 

workmanship that costs thousands 

to put right, or worse still, vulnerable 

residents left frightened after 

intimidation by rogue traders.

According to numerous consumer 

reports, such scams are on the rise. 

While UK consumer laws do exist, 

enforcement can be inconsistent, and 

preventative education remains patchy 

at best. This is the gap TradeWatch UK 

was created to fill. 

A Movement with a Mission

TradeWatch UK is far more than 

a directory or a campaign. It is a 

movement, one aimed squarely at 

driving out rogue traders and elevating 

the profile of those professionals who 

genuinely embody integrity and skill.

At the heart of its mission are two simple 

but powerful goals:

1.	�Protect consumers from rogue and 

criminal traders

2. �Promote and support ethical practices 

within the UK trades industry

These principles guide an ever-growing 

suite of practical initiatives designed to 

turn words into action. Let’s explore how 

this work is making a real difference.

Educating the Public: The 

First Line of Defence

“An informed consumer is a protected 

Building Trust 
in UK Trade:

In a world where online reviews can make or break a business, trust has become the 
most valuable currency in UK trade. Yet too often, that trust is betrayed by rogue 
operators leaving financial and emotional wreckage in their wake. This is where 
TradeWatch UK steps in, shining a spotlight on ethical practice and arming the 

public with the tools to make safer choices.

How TradeWatch UK is Raising Standards 
and Protecting Consumers

By James Andrew Ellis, Editor-in-Chief,
TradeWatch UK Magazine



consumer.” That’s the mantra that 

underpins much of TradeWatch UK’s 

public outreach.

Through its website, printed 

publications (including this magazine), 

and community workshops, the 

organisation offers guidance that 

can be transformative for consumers, 

empowering them to make informed 

choices and avoid common pitfalls.

Among the resources provided are:

• �Tips on selecting a tradesperson

• �How to verify qualifications and 

accreditations

• �Understanding quotes and 	

contracts

• Spotting scams and red flags

• �Knowing and enforcing your                     

legal rights

By giving consumers the confidence to 

ask the right questions, and to walk away 

when things don’t feel right, TradeWatch 

UK helps ensure fewer people fall prey 

to unscrupulous operators.

Championing the Good: 

Supporting Ethical 

Tradespeople

It is important to remember that the 

majority of UK tradespeople are honest, 

hardworking professionals who take 

immense pride in their craft. But when 

rogue traders tarnish the industry’s 

reputation, everyone suffers, good 

operators included.

TradeWatch UK is committed to 

championing these ethical businesses, 

offering them tools to thrive in a 

competitive marketplace:

• ���Inclusion in the Safe Trades Directory

• �Marketing opportunities through 

TradeWatch Magazine and digital 

platforms

• �Access to best-practice resources          

and guidance

• �Public recognition for exceptional 

service and integrity

When reputable businesses succeed, 

the entire market becomes more 

transparent, competitive, and fair, for 

both consumers and tradespeople alike.

The Safe Trades Directory: A 

Trusted Resource

One of the cornerstones of TradeWatch 

UK’s work is the Safe Trades Directory, a 

curated list of vetted tradespeople who 

meet strict standards of competence, 

integrity, and customer care.

Far from being a passive list, this 

directory is constantly monitored and 

refined. Ongoing compliance checks 

ensure that members maintain the high 

standards expected of them. Consumers 

are encouraged to provide feedback, 

helping to uphold the credibility of the 

directory as a trusted starting point 

when hiring professionals.

For ethical tradespeople, inclusion is 

both a mark of distinction and a practical 

way to connect with new customers who 

value quality and trustworthiness.

Building Partnerships with 

Enforcement and Community 

Groups

The fight against rogue traders, is not 

one any organisation can win alone. 

TradeWatch UK actively collaborates 

with a wide range of partners, including:

• Local police forces

• Trading Standards departments

• Neighbourhood Watch schemes

• Community interest groups

• �Local councils and housing 

associations

One notable example is the Thin Blue 

Line campaign, which highlights the link 

between rogue trading and broader 

criminal activity, such as fraud and 

exploitation of the elderly.

By working together, these partnerships 

enable a more cohesive response, 



combining education, community 

safeguarding, and targeted enforcement 

to tackle offenders and protect 

vulnerable citizens.

Advocating for Systemic 

Change

While practical support and                     

education are vital, TradeWatch UK 

also recognises the need for policy 

reform to create lasting change across                      

the industry.

The organisation actively campaigns for:

• �Stricter penalties for repeat rogue 

traders

• �Mandatory business registration for 

regulated trades

• �Greater public transparency around 

enforcement actions

• �Increased funding for Trading 

Standards and community                 

protection efforts

Through its publications and advocacy 

work, TradeWatch UK helps ensure 

that the conversation about ethical 

trade stays front and centre on the              

political agenda.

Encouraging Reporting and 

Shared Vigilance

One of the biggest barriers to progress 

is underreporting. Many victims of 

rogue trading feel embarrassed, 

powerless, or fearful of retaliation.                          

TradeWatch UK is determined to change 

this culture.

The organisation provides a safe, 

supportive platform where individuals 

can report concerns. Victims are guided 

towards the appropriate enforcement 

bodies and offered advice on next steps.

Success stories, where community 

reporting has led to real action, are 

shared widely to inspire others and 

demonstrate that every report can make 

a difference.

A New Culture of Trade in 		

the UK

At its core, TradeWatch UK is about 

changing the culture of UK trade. 

The goal is a future where:

• �Consumers trust the tradespeople 

they hire

• �Elderly and vulnerable citizens feel 

safe when work is being done in           

their homes

• �Tradespeople wear their integrity as a 

badge of pride

• �Communities unite in identifying 

and removing rogue elements from                    

the market

Such a vision cannot be achieved 

overnight. But with persistence, 

partnerships, and public participation,            

it is well within reach.

TradeWatch UK is not just an organisation, it is a platform for positive 

change. Its work is grounded in a belief that integrity should never 

be optional, and that no consumer should have to “take a chance” 

when booking a job.

As TradeWatch UK continues its mission, it invites everyone, 

tradespeople, consumers, community leaders, and policymakers, to 

join the movement. Together, we can build a safer, fairer, and more 

trustworthy trading environment for all.

A Platform for 
Positive Change



R
unning a successful 

trades business today 

takes more than skill with 

tools and materials. In 

an age where online reviews, customer 

expectations, and legal responsibilities 

are higher than ever, professionalism 

matters at every stage of the job, from 

that first enquiry to long after the work 

is done.

At TradeWatch UK, we’ve seen first-hand 

how vital it is for tradespeople to adopt 

best practice. Whether you’re a sole 

trader fitting kitchens, running a multi-

person building firm, or subcontracting 

on large developments, clear standards 

protect your reputation and help you 

stand out in a competitive market.

To support this, we’ve developed 

a set of Best Practice Guides and 

Compliance Tools, all free to access, 

designed to make it easy to operate 

safely, responsibly, and with complete 

confidence.

Why Best Practice Matters 

More Than Ever

The trades industry has always relied on 

trust. Reputation and word-of-mouth 

recommendations are as important 

Raising the Bar

How clear standards and practical tools can help protect your 
reputation and grow your business.

Best Practice for Trades Businesses

By Marcus Ashworth,
TradeWatch UK Magazine



today as they were 50 years ago. But 

today’s customers are more informed, 

and their expectations are higher. 

A single poor experience can quickly 

lead to:

• Bad online reviews

• Loss of future referrals

• Difficult or costly disputes

• Damage to your brand

Best practice isn’t just about doing great 

work. It’s about how you communicate, 

manage expectations, handle payments, 

and follow up after the job is done. It’s 

about building a business people want 

to recommend, and one that will stand 

up to scrutiny.

Guides to Strengthen Your 

Business

Our Best Practice Guides tackle the 

areas that most often cause confusion 

or conflict. Written in clear, practical 

language, without legal jargon, they 

offer straightforward advice based 

on the real-world experiences of 

tradespeople and business advisers.

Here are some of the key principles            

they cover:

1. Clear and Honest Quoting

• ��Always give written quotes, verbal 

agreements are a recipe for disputes.

• �Break down the costs clearly: labour, 

materials, VAT.

• �Provide realistic timeframes for start 

and completion dates.

• �Spell out what’s included, and               

what isn’t.

A transparent quote builds trust from 

the outset and protects both parties if 

expectations change.

2. Communicating with 

Clients

• �Keep clients informed at every stage of 

the project.

• �Respond promptly to messages and 

calls, communication gaps lead to 

anxiety and complaints.

• �Be upfront about any delays or 

unexpected issues.

• �Document all agreements and 

variations in writing.

Good communication is one 

of the strongest predictors of 

customer satisfaction, and future 

recommendations.

3️. Handling Payments Fairly

• �Never ask for full payment upfront 

unless industry norms dictate (e.g., 

bespoke materials).

• Agree staged payments tied to 

progress or milestones.

• �Provide proper receipts for all 

transactions.

• �Set out clear written terms from             

the start.

When customers understand your 

payment process and feel protected, 

they are far more likely to pay promptly 

and without hesitation.

4️. Aftercare and  

Guarantees

• �Offer written warranties where 

appropriate.

• �Give clients a clear way to follow up 

with any concerns.

• �Never ignore snags or post-

completion issues, address them 

quickly and professionally.

• �Keep your tone calm and professional, 

even if a customer becomes frustrated.

How you handle the post-project phase 

is often what customers remember 

most, and what determines whether 

they leave a glowing review or a                        

damaging complaint. 

Stay sharp. Stay informed. Keep 
your business on solid ground“ “



Alongside our Best Practice Guides, TradeWatch UK offers a range of practical Compliance Tools 
to help businesses stay aligned with UK consumer law and Trading Standards.

These tools are ideal for self-assessment, staff training, and even as part of quality checks for 
public-sector tenders or insurance purposes.

All resources are free to download and regularly updated at:

Self-Assessment 
Checklist

Complaints Procedure 
Template

Model Customer 
Contracts

Health & Safety Risk 
Assessment Template

Consumer Rights 
Summary Sheet

Compliance Tools:
Keep Your Business Aligned

Key resources include:

www.tradewatchuk.org/advice-and-resources

A tick-box guide covering essentials 

like insurance, cancellation rights, 

complaints handling, advertising 

standards, and more.

A fair and transparent process 

for handling issues before they 

escalate.

Simple contract templates 

covering scope of work, payment 

terms, variations, and dispute 

resolution.

Ideal for sole traders and small 

teams working on-site or in 

customers’ homes.

A one-page document to give 

clients, setting out what they are 

legally entitled to, especially useful 

for domestic work.



In today’s highly competitive market, these guides and tools aren’t just about risk 
management, they’re about differentiation.

When a customer sees that you:
Provide clear quotes and contracts • Communicate well • Handle payments fairly

Follow professional processes • Offer aftercare and stand by your work...

…you instantly stand apart from those businesses that rely on informal, unstructured 
ways of working.

For tradespeople seeking membership in our Safe Trades Directory, entering industry 
award schemes, or tendering for local authority work, demonstrating best practice is 

now an expectation, not a nice-to-have.

It’s also a key strength when dealing with insurers or defending your reputation in the 
event of a dispute.

Accessing our full set of guides and templates is simple.

All documents are free to download and ready to use. We regularly update them in line 
with changes to consumer law and best working practices, so you can be confident that 

your business is always on the right track.

If you have questions or need further advice:

The trades sector is changing fast. Customers expect transparency, professionalism, and 
accountability, not just technical skill.

Businesses that take the time to adopt best practice will not only protect themselves 
from risk, but also build a reputation that attracts more work and drives stronger profits.
Whether you’re just starting out or refining an established business, our guides and tools 

will help you operate with clarity, confidence, and peace of mind.

Helping You Stand Out

Get Started Today

Conclusion: Build with Confidence

www.tradewatchuk.org/advice-and-resources

info@tradewatchuk.org



A  
t TradeWatch UK, that’s 

precisely what we’re 

working towards. Through 

education, resources, and 

an unwavering commitment to ethical 

practice, we’re helping consumers hire 

with confidence, and giving hardworking 

tradespeople the tools they need to 

stand out for the right reasons.

In this special feature, we take you inside 

our growing library of free guidance for 

both homeowners and professionals. 

Whether you want to avoid cowboy 

builders or elevate your business to new 

heights, we’ve got you covered.

Hiring with Confidence: A 

Consumer’s Guide

Let’s face it: hiring a tradesperson can 

be nerve-racking. Horror stories of 

unfinished extensions, skyrocketing 

costs, and vanishing builders. But it 

doesn’t have to be that way. With a little 

preparation and smart questioning, you 

can greatly reduce your risk and enjoy a 

smooth project from start to finish.

1. Do Your Homework

A slick website and a magnetic van logo 

may look the part, but dig deeper. A 

reputable tradesperson should be able 

to provide:

• �A verifiable business name, physical 

address, and phone number

• �Independent customer reviews (ideally 

across several platforms)

• �Membership of a recognised trades 

association or accreditation scheme

• �A listing in a trusted directory such 

as the TradeWatch UK Safe Trades 

Directory

Can’t find these basics, or are they 

evasive about their details? That’s a           

red flag.

2. Compare Quotes Wisely

Always get at least three written quotes 

for any substantial project. But don’t 

simply choose the cheapest. Instead, 

scrutinise the details:

• Is VAT included?

• �Are materials and labour broken             

down clearly?

• �Are guarantees or aftercare included?

• �Is there a defined start and finish date?

A genuine professional won’t pressure 

you for an instant decision.

How TradeWatch UK is 
Helping in UK Trade

Whether you’re a homeowner dreaming of a stylish renovation or a 
tradesperson building a reputable business, navigating the world of UK 

domestic and commercial trade can be a minefield. From dodgy operators 
to unclear contracts, the risks are all too real.

But what if there were a simple way to raise standards and boost 
confidence on both sides?

By James Andrew Ellis, Editor-in-Chief,
TradeWatch UK Magazine



3. Ask the Right Questions

Don’t be afraid to dig deeper when 

meeting a prospective tradesperson. 

Good questions include:

• �Can you show examples of             

similar work?

• �What happens if something                     

goes wrong?

• �Do you carry public liability insurance?

• �May I speak to a previous customer?

Evasive or defensive answers? Move on. 

Ethical professionals will gladly answer.

4. Don’t Pay in Full Upfront

A modest deposit to secure materials is 

normal, but never pay the full amount 

before work begins. Use staged 

payments linked to clear milestones, 

always documented with receipts. Bank 

transfers offer greater security than cash.

5. Use a Written Contract

Even for smaller jobs, a simple written 

agreement should cover:

• �What work will be done

• �The total cost

• �Completion timescales

• �How disputes will be handled

TradeWatch UK offers free 

downloadable contract templates to 

simplify this process.

6. Trust Your Gut

If something doesn’t feel right, be it 

pushy tactics, a rude tone, or reluctance 

to provide references, walk away. A 

delayed project is always better than a 

disastrous one.

Professional Resources: Tools 

for Better Business

For tradespeople, running a 

successful business today demands 

more than just skill with tools. 

Professionalism, compliance, and 

excellent communication are key to                         

long-term success.

At TradeWatch UK, we provide free 

resources to help honest tradespeople 

stand out, stay protected, and thrive in 

an increasingly competitive marketplace.

Here’s how we help you build a stronger, 

more reputable business:

1. Best Practice Guides

Our in-depth guides offer practical 

advice on:

• �Customer Communication: Manage 

expectations from the first call to 

the final invoice. Learn how to avoid 

disputes and leave a lasting positive 

impression.

• �Quote Writing: Prepare clear, fair, and 

accurate quotes that win trust and 

reduce misunderstandings.

• �On-Site Conduct: From respecting 

property to managing pets and 

vulnerable individuals, learn how to 

deliver a five-star customer experience.

Better customer care doesn’t just 

improve satisfaction, it boosts your 

reputation and repeat business.

2. Compliance Checklists

Busy on the tools? It’s easy to overlook 

compliance obligations. Our simple 

checklists help you stay on the right side 

of the law:

• �Health and Safety: PPE, risk 

assessments, COSHH requirements

• �Insurance: Public liability, tool cover, 

employee insurance

• �Consumer Rights: Cooling-off periods, 

cancellation rights, warranties

• �Data Protection: How to manage 

customer data safely

Compliance protects your business and 

builds customer trust.

3. Complaint Resolution 

Templates

Even the best businesses occasionally 

face complaints. The key is how you 

handle them.

We offer:

• �Standard templates for acknowledging 

complaints professionally

• �Guidelines on fair and legal dispute 

resolution

• �Resources for mediation or escalation 

when needed

Handled well, a complaint can actually 

strengthen customer loyalty.

4. Business Conduct Code

All businesses listed in our Safe Trades 

Directory must sign up to our Code of 

Conduct, which includes commitments to:

• �Honest advertising

• �Prompt responses

• �Transparent pricing

• �Respect for customers and their 

property

We also provide marketing materials 

and digital badges, signalling your 

commitment to higher standards.

5. Ethical Digital Marketing

Done right, digital marketing builds 

trust and loyalty. Done wrong, it can 

undermine your credibility overnight.

Our resources show you how to:

• �Build a website that reflects your 

professionalism

“ “A listing in a 
trusted directory 

such as the 
TradeWatch UK Safe 

Trades Directory



• �Collect and manage reviews ethically

• �Use social media responsibly

• �Avoid misleading claims that can 

damage your reputation

An ethical approach to marketing is one 

of your most powerful business assets.

Our Mission: Raising 

Standards Together

Whether you’re hiring a tradesperson 

or running a trades business, the goals 

are the same: fair treatment, quality 

outcomes, and peace of mind.

At TradeWatch UK, we believe education 

is the single most powerful tool for 

achieving those outcomes. That’s why all 

our resources are:

• �Free to access on our website

• �Updated regularly in line with 

legislation and industry best practice

• �Written in plain English, free of 

confusing legal jargon

• �Created collaboratively with 

tradespeople, consumers, and              

legal experts

We don’t just tell you what to do, 

we explain why it matters and how it 

benefits everyone in the long run. 

Where to Find Our Resources

All our guides, templates, and checklists 

are available online:

www.tradewatchuk.org/advice-and-

resources

You can also request printed materials 

for use by local councils, community 

groups, or business support hubs.

In the end, ethical practice protects everyone.

For consumers, it means hiring tradespeople               

with confidence.

For trades businesses, it means standing 

tall in a crowded marketplace, and building 

a loyal customer base that values trust and 

professionalism.

At TradeWatch UK, we’re proud to support both 

sides of this vital relationship. With practical 

tools, trusted advice, and a shared commitment 

to raising the standard of UK trade, together we 

can help make our industry stronger, safer, and 

more successful for all.

Final Thought: 

Knowledge Is 
Power



TradeWatch UK - Strength In Numbers



O
ur mission is simple yet 

ambitious: to promote 

ethical standards and 

safeguard consumers 

across the marketplace. But this is not a 

battle we can fight alone. The strength 

of our movement lies in partnerships, 

alliances with local authorities, law 

enforcement, industry bodies, charities, 

and communities. Together, we are 

proving that collective action makes 

for a safer, fairer, and more transparent 

trading environment.

Building a Network of Trust

At the heart of TradeWatch UK is a 

powerful belief: ethical trade is a shared 

responsibility. No one organisation, no 

matter how dedicated, can hope to 

outpace the increasingly sophisticated 

tactics of rogue traders on its own. That’s 

why collaboration is woven into every 

aspect of our work.

Through policy partnerships, grassroots 

initiatives, and peer-led forums, we are 

forging a national alliance committed 

to raising standards across every 

Stronger Together: 

In an age where consumers expect not only quality but also integrity from the trades, the 
fight against unethical practice has never been more urgent, or more complex. Rogue 

traders and unscrupulous operators often thrive in the shadows, exploiting gaps between 
agencies, regulations, and communities. But at TradeWatch UK, we believe that the best 

way to shine a light on bad practice is by standing together.

How Alliances Are Raising the 
Bar for Ethical Trade

By Marcus Ashworth,
TradeWatch UK Magazine



trade and every region. Our growing 

network not only helps us respond 

more quickly and effectively, it ensures 

that vulnerable consumers are never 

left to face exploitation alone, and that 

honest tradespeople are recognised                        

and supported.

Partnerships in Action

TradeWatch UK is more than a platform 

or campaign, it is a national movement. 

And movements thrive on cooperation. 

Across the country, we are building 

bridges between sectors, aligning 

resources, and amplifying each other’s 

voices to tackle unethical behaviour 

head-on.

1. Working with Local 

Authorities

Local councils remain one of our most 

vital allies. Their frontline knowledge, 

especially through Trading Standards 

teams, housing departments, and 

community safety officers, offers 

invaluable insight into the shifting 

landscape of rogue trading.

Together, we are achieving tangible 

outcomes:

• �Mapping and responding to local 

rogue trading hotspots

• �Running co-branded public awareness 

campaigns

• �Mobilising swift interventions to 

protect vulnerable residents

• �Distributing educational resources via 

libraries, GP surgeries

By combining local intelligence with 

TradeWatch UK’s national reach, we 

ensure that help gets to where it is 

needed most, and fast.

2. Partnering with Law 

Enforcement

Rogue traders rarely operate in isolation. 

Their activities are frequently linked to 

broader criminal networks involving 

fraud, theft, and even intimidation.

Our partnerships with police forces and 

crime prevention units help create a 

coordinated front. Together, we:

• �Train community officers on scam 

prevention and victim support

• �Facilitate referrals to appropriate 

services

• �Share intelligence about known 

offenders

• �Promote public confidence through 

campaigns like Thin Blue Line, 

which highlights the role of police 

in protecting residents from rogue 

traders

The result is not just stronger 

enforcement, but a public that feels 

empowered to report incidents and 

demand action.

3. Collaborating with 

Industry Bodies

TradeWatch UK works hand-in-hand 

with professional organisations to                                                                 

create consistency and clarity in 

what ethical practice looks like. We 

collaborate with:

• �Trade associations across disciplines 

such as electrical work, plumbing, 

roofing, and more

• �Business federations and networks for 

sole traders

• �Insurance providers and compliance 

platforms

By aligning standards and simplifying 

processes, we make it easier for 

reputable businesses to earn public 

trust, and harder for rogue traders to 

operate undetected.

4. Partnering with Charities 

and Vulnerable Support 

Services

One of the most insidious aspects of 

unethical trade is its disproportionate 

impact on vulnerable people, older 

adults, carers, individuals with 

disabilities, and those living in isolation.

TradeWatch UK works with organisations 

Rogue traders exploit gaps: between 
agencies, between regulations, and 

between communities
“ “



such as Age UK, carers’ centres, and 

safeguarding boards to ensure no one is 

left behind. Our joint efforts include:

• �Co-creating accessible awareness 

materials

• �Developing clear referral pathways for 

those at risk

• �Running outreach events tailored to 

underserved communities

Inclusion is not an afterthought in our 

movement, it is a core principle. Ethical 

trade should be a right for all, not a 

privilege for a few.

TradeWatch UK Forums

Our moderated online forums provide 

a vital space for knowledge sharing and 

peer support. Participants can:

• �Seek advice and guidance from fellow 

tradespeople and experts

• �Share experiences of dealing with 

rogue activity

• �Learn from best practices across             

the UK

• �Highlight positive examples of ethical 

businesses

These forums are a living resource, 

powered by the community, for the 

community.

In-Person Networking Events

Throughout the year, TradeWatch UK 

hosts meet-ups and events designed 

to foster collaboration and innovation. 

Attendees include:

• �Reputable tradespeople committed to 

growing ethical businesses

• �Community safety officers seeking 

updates and training

• �Policy makers interested in hearing 

directly from the field

These events break down silos and 

promote genuine dialogue, essential 

ingredients for lasting change.

Community Champions 

Programme

One of the most inspiring aspects of 

our movement is the growth of the 

TradeWatch UK Community Champions 

network. These local ambassadors, 

volunteers and professionals, help keep 

the spirit of ethical trade alive in their 

communities.

Champions:

• �Share campaign materials at                  

local events

• �Refer at-risk individuals for support

• �Promote trusted businesses

• �Provide grassroots feedback to inform 

national strategy

Their work ensures that our mission 

remains deeply connected to the 

realities faced by consumers and 

tradespeople alike.

Why Alliances Matter

Rogue traders exploit gaps: between 

agencies, between regulations, 

and between communities. Every          

partnership we form helps to close           

those gaps and fortify the marketplace 

against exploitation.

Working together allows us to be:

• �More effective, pooling resources         

and expertise

• �More inclusive, reaching those most 

at risk

• �More responsive, identifying and 

addressing problems in real time

And, perhaps most importantly,  

alliances demonstrate that ethical         

trade is not a niche cause. It is a 

national priority, one that touches on 

public safety, economic resilience,                       

and social trust.

Whether you are an organisation, a professional, or an ethical tradesperson, there are 

countless ways to get involved:

• Partner with us on campaigns and resource development 

• Contribute to our forums or write for TradeWatch Magazine

• Attend or host local events

• Become a Community Champion and help drive change from the ground up

Contact us for more information.

Join the Movement



Together, We Are 
Stronger

At its core, TradeWatch UK is about people. Change doesn’t happen in 
isolation, it happens when people unite behind a shared goal: to create a 

marketplace built on accountability, transparency, and trust.

Through alliances and support networks, we are not simply tackling rogue 
trading, we are helping to shape a culture where ethical practice is the norm, 

not the exception.

Join us. Together, we can build a future where everyone, consumers and 
tradespeople alike, can trade with confidence.

www.tradewatchuk.org



F
rom botched building 

work to outright fraud, 

the aftermath can feel 

overwhelming. Worse still, 

victims often struggle with feelings 

of shame and isolation, mistakenly 

believing they are somehow to blame. 

But they are not alone, and they are not 

powerless.

TradeWatch UK, a leading organisation 

in the fight against rogue trading, is 

working hard to ensure victims get the 

support they need. Through helplines, 

advocacy, and partnerships with law 

enforcement and charities, they offer 

practical help and a vital message: 

recovery is possible.

We spoke to victims, advisors, and 

campaigners to explore what support 

looks like, and why it matters more         

than ever.

A Growing Threat

Rogue traders aren’t always easy to spot. 

They may leave glossy flyers through the 

letterbox, promise “one-time deals”, 

or turn up uninvited offering to “fix” 

imaginary problems with your roof or 

drive. Others masquerade as legitimate 

businesses, complete with uniforms and 

branded vans.

Once a customer is drawn in, the tactics 

escalate: inflated prices, incomplete 

work, demands for cash, and, when 

questioned, aggression or threats.

While anyone can be a target, rogue 

traders often focus on older people,    

the disabled, or those living alone.

“They exploit trust, fear, and urgency,” 

says Sarah Jenkins, Senior Victim 

Support Advisor at TradeWatch 

UK. “And sadly, many victims don’t 

report the crime because they feel 

embarrassed or worried about 

repercussions.”

From Harm to Healing:
How Victims of Rogue Traders 

Can Find Help, Hope, and Justice

Each year, thousands of people across the UK open their doors, and their 
wallets, to tradespeople who appear trustworthy, only to fall prey to rogue 

traders. These unscrupulous individuals often use charm, urgency, and 
intimidation to con victims out of their hard-earned money. The damage 

they leave behind goes far beyond poor workmanship: it can shatter 
confidence, drain life savings, and leave deep emotional scars.

By Jenifer Fieschi,
TradeWatch UK Magazine



Support That Makes a 

Difference

TradeWatch UK’s dedicated Victim 

Support Helpline is often the first 

port of call for those affected, or 

their concerned relatives. Staffed by 

trained advisors, the helpline offers 

free, confidential advice tailored to                      

each situation.

Callers receive far more than legal 

pointers. The service also offers:

• �A non-judgemental listening ear

• �Emotional reassurance and           

trauma support

• Guidance on legal rights and reporting

• Assistance compiling evidence

• �Referrals to trusted legal, financial, or 

counselling services

• �Links to local safeguarding teams 

when required

“We always emphasise that it’s not the 

victim’s fault,” says Jenkins. “Shame 

can stop people seeking help, but with 

support, they can get justice and start 

to re.” 

What To Do If You’ve Been 

Targeted

The first step is to regain control. 

TradeWatch UK recommends this 

straightforward action plan:

1. Cease Contact

Stop all communication with the trader. 

Don’t agree to further work or payments.

2. Document Everything

Photograph any work done (or left 

undone), save contracts, receipts, text 

messages, and correspondence. This 

evidence is key for reporting.

3. Report It

Notify:

• �Citizens Advice Consumer Helpline: 

0808 223 1133

• �Action Fraud: actionfraud.police.uk / 

0300 123 2040

• �Your local Trading Standards (via your 

local council)

4. Seek Support

Contact TradeWatch UK for tailored 

advice and referrals to additional 

services. 

Why Victim Support Matters

Rogue traders cause more than financial 

harm, they destroy trust and security 

in people’s homes and lives. Recovery 

is about much more than financial 

compensation.

TradeWatch UK is committed to a 

holistic approach:

• �Running awareness campaigns to 

prevent re-victimisation

• �Partnering with police to track serial 

offenders

• �Training frontline workers (carers, 

housing officers, community teams) to 

spot signs of fraud

• �Advocating for stronger enforcement 

and victim compensation

“Victims deserve to be heard, believed, 

and supported,” says Jenkins. “Our 

mission is to ensure they get just that.”

Rebuilding Lives After Scams

The effects of rogue trading can linger 

long after the event:

• �Fear of hiring any tradesperson again

• �Loss of trust in others

• �Embarrassment or self-blame

• �Financial instability

That’s why emotional support is a 

key part of the recovery process. 

TradeWatch UK offers follow-up calls, 

check-ins, and opportunities for victims 

to share their stories (anonymously if              

they choose).

“Speaking out helps many victims 

reclaim their confidence and warn 

others,” says Jenkins. “It turns 

their experience into something 

empowering.”

Where to Find Help

If you or someone you know has been 

affected by a rogue trader, help is            

at hand:

• �TradeWatch UK Victim Support 

Helpline: 0333 772 4058

• �Citizens Advice: citizensadvice.org.uk

• �Action Fraud: actionfraud.police.uk

• �Victim Support: victimsupport.org.uk / 

0808 168 9111

• �Age UK (elderly support): ageuk.org.uk 

/ 0800 678 1602

It’s never too late to ask for help, even 

if the incident occurred months or            

years ago.

A Community That Cares

Every victim of rogue trading reminds 

us that we must stay vigilant, and 

compassionate. TradeWatch UK’s vision 

is clear: a UK where rogue traders are 

held accountable, and where victims are 

supported, not stigmatised.

As Jenkins puts it:

“You are not to blame. You are not 

foolish. And you are not alone.”

Together, with the right support and 

the courage of those who speak out, 

we can build a safer, fairer marketplace                 

for everyone.

“ “They exploit 
trust, fear, 

and urgency



Susan, a 78-year-old from Hampshire, thought she 

was hiring a local handyman to patch her roof for 

£300. But over several weeks, the trader’s demands 

spiralled to over £6,000, backed by scare tactics 

and threats of structural collapse. Once the money 

changed hands, the man disappeared, leaving her 

roof unrepaired and her confidence shattered.

Her grandson contacted TradeWatch UK. Working 

with the local police fraud unit, they helped 

compile the necessary evidence. The trader was 

successfully prosecuted, and Susan received                                

partial compensation.

“Without TradeWatch UK, we wouldn’t have known 

what to do,” says her grandson. “They gave us 

hope when we felt powerless.”

Mark, a disabled homeowner in Lancashire, hired a 

builder to install a wet room. Initially professional, 

the builder began demanding large advance 

payments, becoming aggressive when questioned. 

Mark was left with an unusable bathroom and 

mounting anxiety.

TradeWatch UK, in collaboration with Mark’s housing 

association, helped lodge a formal complaint. They 

also triggered support from safeguarding services 

and the local police.

“It was terrifying,” says Mark. “But knowing there 

was someone on my side changed everything.”

Case Study 1:
A Grandmother’s 
Fight for Justice

Stories of Strength and Recovery

Case Study 2:
Intimidation in 

the Home
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T
hat’s where TradeWatch 

UK Magazine steps in. 

We are more than a trade 

publication; we are a 

platform dedicated to championing 

ethical business practices, protecting 

consumers, and celebrating the 

skilled professionals who take pride                       

in their work.

Each issue is crafted with one goal in 

mind: to serve both sides of the trade 

community, empowering the public 

while elevating the standards of the 

professionals who serve them.

Welcome to TradeWatch UK, your 

trusted guide to the world of trades.

Why We Exist: More than Just 

a Newsletter

The trades landscape is vibrant and 

essential to daily life. From builders 

and electricians to decorators and 

landscapers, the UK relies on millions 

of tradespeople to keep homes and 

businesses running smoothly. But 

alongside this hardworking majority, 

there is an unfortunate minority, rogue 

traders, who undermine trust and tarnish 

the industry’s reputation.

TradeWatch UK Magazine was born 

from the need to promote the good, 

expose the bad, and help consumers 

make informed decisions. We are here 

to inform, inspire, and protect.

Each issue is packed with practical 

advice, compelling real-life stories, 

and expert insights. Whether you’re a 

seasoned tradesperson or a homeowner 

seeking reliable information before 

hiring, our magazine offers clear, 

relevant, and actionable content 

grounded in fairness and transparency.

What’s Inside: Content That 

Makes a Difference

Every edition of TradeWatch UK delivers 

a diverse range of features designed to 

inform and engage. Here’s a glimpse of 

what you’ll find inside our pages:

Shaping Trust in the Trades:

Inside TradeWatch UK 
Magazine

In today’s fast-moving world of commerce, the relationship between 
tradespeople and their customers is more important than ever. Whether 
you’re hiring a local plumber or running a growing construction business, 

trust, transparency, and professionalism are key.

By Natasha Richardson,
TradeWatch UK Magazine



Spotlighting Excellence: 

In-Depth Features on Top 

Tradespeople

Across the UK, thousands of 

tradespeople uphold the highest 

standards of craftsmanship and 

customer care. We believe they             

deserve recognition.

Each issue, we profile trades 

professionals who exemplify integrity 

and quality in their work. But these 

stories go beyond mere promotion, they 

serve as benchmarks for ethical practice 

and sources of inspiration for others in 

the industry.

Our profiles explore:

• �The tradesperson’s career journey

• �Their approach to customer service 

and community involvement

• �Mentoring and contribution to the 

next generation of tradespeople

• �Practical tips on building a reputable, 

trustworthy business

By shining a light on those who do 

it right, we help consumers identify 

who to trust and provide fellow 

tradespeople with positive examples          

to follow.

Industry News and 

Developments: Stay Ahead of 

the Curve

The world of trade is constantly 

evolving. New technologies, changing 

regulations, and shifting consumer 

expectations mean that keeping 

informed is vital for both tradespeople 

and their customers.

We cut through the noise and deliver 

timely, jargon-free updates on:

• Changes in consumer protection laws 

and trading standards

• �Regulatory updates across various 

trade sectors

• �National and regional campaigns 

aimed at tackling rogue traders

• �Innovations in eco-friendly 

construction, safety protocols, and new 

technology tools

Our mission is to keep our readers 

well-informed and one step ahead in an 

ever-changing environment.

Empowering Consumers: 

Advice You Can Trust

For homeowners, tenants, and small 

business owners, navigating the trades 

sector can be daunting. How do you 

choose the right tradesperson? What 

should you ask before hiring? What are 

your rights if something goes wrong?

Our consumer advice section is here to 

demystify the process with:

• �Comprehensive step-by-step hiring 

guides

• �Scam alerts and checklists of red flags

• �Real-life Q&As from readers seeking 

guidance

• �Insights into dispute resolution and 

complaint procedures



We aim to give consumers the tools 

they need to make confident, informed 

decisions, without resorting to 

scaremongering.

Safe Trades Directory: The 

Names You Can Trust

Our Safe Trades Directory is a curated 

list of businesses that have passed our 

vetting process and demonstrated a 

commitment to ethical practice. In each 

issue, we feature:

• �New additions to the directory

• �Community reviews and                

success stories

• �Regional spotlights that highlight 

outstanding local talent

It’s a trusted resource for consumers 

seeking reputable professionals 

and a valuable visibility platform for 

tradespeople dedicated to doing            

things right.

Learning from the Past: Victim 

Stories and Recovery

Unfortunately, rogue traders are still a 

reality across the UK. To help protect 

others, we share anonymised real-life 

accounts of individuals and families who 

have fallen victim to scams.

These stories aren’t meant to frighten, 

they are meant to educate. Each           

feature includes:

• �A breakdown of how the scam was 

carried out

• �The steps taken to address the issue

• �Lessons learned and practical tips for 

staying safe

We also highlight successful 

interventions where collaboration 

between communities and authorities 

has led to justice and the prevention 

of future harm. These accounts remind 

us of the power of vigilance and         

collective action. 

Building a Better Industry: 

Our Commitment

Every feature, story, and directory 

listing in TradeWatch UK Magazine is 

curated with a single purpose: to foster 

a culture of excellence, integrity, and 

accountability in the UK trades sector.

We do not accept advertising from 

unverified businesses, and we will 

never publish content that lacks value                     

or credibility. 

Our magazine is built on the same 

foundation as the tradespeople we aim 

to support, honesty, skill, and pride in a 

job well done.

Whether you are here seeking advice, 

recognition, or a deeper understanding 

of the industry, we are glad to have 

you with us. Together, we can shift the 

narrative, helping the UK see trade not 

as a gamble, but as a place of pride, 

fairness, and excellence.

We want TradeWatch UK Magazine to reflect the communities we serve. That 

means we welcome input from tradespeople, consumers, local leaders, and 

enforcement professionals alike.

Here’s how you can stay connected and contribute:

Subscribe
There are several ways to access the magazine:

1. Digital Edition (Free)

Visit our website to view each issue. Fully interactive and mobile-friendly.

2. Print Edition (By Donation)

Perfect for community centres, libraries, or those who prefer reading on paper. 

A small donation covers print and postage.

3. Local Distribution

Many councils and community groups distribute our content. Check with your 

local authority, or contact us to request a community delivery pack.

Contribute

We encourage contributions from a wide range of voices. You can:

• Share your experiences, good or bad

• Nominate an inspiring tradesperson

• Submit an opinion piece or professional insight

• Ask questions for our advice column

We particularly welcome stories from underrepresented voices and smaller 

regional businesses that often go unnoticed by larger industry publications.

Your Magazine:
How to Get Involved



I
n the fast-evolving world of 

trade and consumer services, 

knowledge isn’t just power,          

it’s protection. For both trades 

professionals and homeowners 

alike, staying informed about new 

developments can mean the difference 

between a project that goes smoothly 

and one that ends in frustration or 

financial loss.

At TradeWatch UK, we’re committed 

to keeping you ahead of the 

curve. Whether you’re a seasoned 

tradesperson navigating new business 

challenges or a consumer embarking on 

your next big project, understanding 

the latest trends, regulations, and 

initiatives can help you make informed 

decisions and build better relationships.

In this edition, we’ve rounded up the 

most important updates from across 

the sector, along with new tools and 

resources designed to support good 

practice and protect everyone involved.

Industry News You Need to 

Know

New Rules on Deposits and Payment 

Terms were introduced in April 2025.

One of the most significant changes on 

the horizon involves how deposits and 

staged payments are handled in the UK 

trades sector.

In April 2025, updated guidance from 

the Competition and Markets Authority 

(CMA) came into effect, designed to 

give consumers stronger protection 

and greater clarity when engaging                      

trades businesses.

Under the new rules, businesses will be 

expected to:

• �Provide a transparent, itemised 

breakdown of payment schedules

• �Limit upfront deposits to no more than 

25%, except where bespoke materials 

are required

• �Offer written terms clearly stating 

cancellation rights and expected 

refund timelines

For consumers, this is a welcome move 

towards fairer and more consistent 

practices. For tradespeople, it 

What’s New in Trade and 
Consumer Protection?

Industry Insights, Updates and Resources 
from TradeWatch UK

“At TradeWatch 
UK, we’re 

committed to 
keeping you 

ahead of the 
curve

“
By Jenifer Fieschi,

TradeWatch UK Magazine



represents both a challenge and an 

opportunity to raise standards and         

build trust.

To support businesses in adapting, 

TradeWatch UK will be releasing a 

series of updated contract and invoice 

templates ahead of the new regulations 

taking effect. These resources will make 

it easier to comply and to communicate 

terms clearly to customers, helping to 

prevent disputes before they arise.

Surge in Green Energy Scams, 

Stay Vigilant

With the UK’s push towards greener 

homes and the growing popularity of 

solar panels, heat pumps, and other 

renewable technologies, it’s no surprise 

that criminals are looking to exploit              

this market.

Recent months have seen a sharp rise 

in reports of green energy scams, with 

rogue operators posing as legitimate 

installers, offering supposedly “grant-

funded” work with little or no supporting 

documentation.

In many cases, victims are targeted 

through cold calls or online ads and 

asked to pay large upfront fees, only 

to find that the promised work is never 

completed.

TradeWatch UK advises consumers to 

take the following precautions:

• �Always verify installer credentials 

through trusted sources such as the 

Safe Trades Directory or TrustMark

• �Ask for written confirmation of 

eligibility for government schemes

• �Never pay in full upfront or in cash, 

especially for initial consultations

For genuine tradespeople operating in 

the green energy space, transparency is 

key. Clearly communicate which official 

schemes you are registered with and 

provide full documentation to reassure 

potential customers.

By working together, we can help 

stamp out these scams and protect the 

reputation of the industry.

Insurance Premium Changes, 

Time to Review Your Cover

Another development affecting many 

trades businesses right now involves 

insurance.

Several major business insurance 

providers have announced pricing 

adjustments in response to rising 

claims and tighter underwriting 

standards. Public liability, tools cover, 

and employer’s liability policies are 

all seeing changes in premiums and                    

coverage limits.

As a result, tradespeople should take 

time this summer to:

• �Review existing policies to ensure 

cover is adequate for current client 

needs

• �Check for exclusions, especially if 

using subcontractors or undertaking 

high-risk work

• �Compare quotes across multiple 

insurers to find competitive rates and 

suitable terms

TradeWatch UK will be publishing a 

practical guide next month to help 

members navigate the insurance 

landscape and choose cover that offers 

real protection without breaking the bank.

What’s New from TradeWatch 

UK?

Trusted Quotes Toolkit, Now Live

One of the biggest sources of 



conflict between consumers and 

trades businesses is unclear or poorly        

worded quotations.

To tackle this, TradeWatch UK has 

launched its Trusted Quotes Toolkit, a 

free, downloadable resource designed 

to help both sides establish clear, fair 

agreements from the outset.

The toolkit includes:

• �A professional quote template,           

pre-filled with useful examples

• �Terms and conditions wording suitable 

for small repairs through to large 

renovation projects

• �A simple consumer guide explaining 

what to expect from a well-prepared 

quotation and what to look out for

Whether you’re a tradesperson wanting 

to strengthen your client relationships, 

or a consumer keen to avoid 

misunderstandings, this toolkit can make 

a real difference.

It’s available now via our website:

www.tradewatchuk.org

Celebrating Excellence, 

Recognition Programme     

Now Open

Good tradespeople are the backbone 

of our communities, and too often their 

efforts go unrecognised.

That’s why we’re proud to announce 

the return of the TradeWatch UK 

Recognition Awards.

Nominations are now open, giving 

consumers, colleagues, and businesses 

the chance to shine a light on those who 

go the extra mile.

Award categories include:

• �Customer Service Excellence

• �Community Impact

• �Young Trader of the Year

• �Innovation in Service Delivery

Winners will be featured in our summer 

issue and across our digital platforms, 

helping to raise their profile and inspire 

best practice across the industry.

If you know a deserving nominee, visit 

our website today to submit your entry.

Coming Soon, Our New Mobile App

We know that many of you rely on your 

phones to manage work on the go and 

stay connected.

That’s why we’re excited to announce 

that TradeWatch UK is developing 

a brand-new mobile app, due to             

launch soon.

The app will make it easier than ever to:

• �Access the Safe Trades Directory

• �Report rogue traders or suspicious 

activity

• �Receive scam alerts and important 

industry updates in real time

And it will be completely free                          

to download.

Watch this space, more details will be 

shared in the coming months!

Stay Informed, Stay Protected

In today’s changing trade landscape, 

staying informed is more than just 

good business, it’s an essential part of 

protecting yourself, your livelihood, 

and your customers. Whether it’s a new 

regulation, an emerging scam trend, or a 

valuable tool to improve your day-to-day 

operations, knowing what’s happening 

in the industry puts you one step ahead.

At TradeWatch UK, we’ll continue to 

bring you the insights and resources you 

need to succeed. To stay up to date:

• �Check our website regularly:	

www.tradewatchuk.org/blog

• �Subscribe to our email newsletter for 

breaking news and exclusive content

Together, we can build a stronger, safer, 

and more trusted trade sector.



T
he support we receive from 

law enforcement not only 

strengthens our impact, it 

also signals to the public 

and tradespeople alike that the issue of 

rogue trading is being taken seriously at 

every level. This article features official 

police statements endorsing our work 

and highlights key successes from joint 

operations and interventions that have 

directly protected communities.

Official Endorsements: In 

Their Own Words

We are proud to share statements from 

law enforcement professionals who have 

worked with us first-hand and recognise 

the value of what TradeWatch UK brings 

to the table.

Superintendent David Collier  

– West Midlands Police

“Rogue traders cause harm that goes far 

beyond financial loss. They often prey 

on vulnerable individuals, those who 

live alone, who may not be confident 

in challenging suspicious behaviour, or 

who lack access to reliable advice.

TradeWatch UK has been instrumental 

in helping us connect with communities, 

raise awareness of scam tactics, and 

support victims with dignity and 

professionalism. Their Safe Trades 

Directory and victim helpline are both 

vital tools in our preventative toolkit,         

and we consider them a trusted partner 

in protecting the public.”

Detective Inspector Rachel 

Morris – Greater Manchester 

Police Fraud Unit

“What sets TradeWatch UK apart is 

their proactive approach. They don’t 

wait for problems to escalate, they 

educate, intervene, and collaborate. 

We’ve worked with them on several joint 

operations, where their intelligence has 

led directly to arrests, asset seizures, and 

community reassurance events.

It’s partnerships like this that give 

victims the confidence to come forward 

Police Endorsements and Statements

Official Support and 
Real-World Results

Trust is central to the mission of TradeWatch UK and that trust is never more 
visible than in our close and active collaboration with UK police forces. As 

rogue trading continues to evolve, often aligning with other forms of criminal 
activity such as fraud, intimidation, and exploitation, the police have become 

vital allies in both enforcement and prevention.

By Natasha Richardson,
TradeWatch UK Magazine



and enable us to bring offenders to 

justice. We are pleased to support their 

continued efforts.”

Chief Constable (Ret.) Mark 

Sandwell – Advisory Partner, 

Community Safety

“In my 30 years of service, I saw first-

hand how often rogue trading went 

under the radar. Thanks to the work 

of TradeWatch UK, that is beginning 

to change. Their clear, community-

led approach is raising the profile 

of this crime type and showing how 

multi-agency working truly makes                                            

a difference.”

Impact Stories: From 

Partnership to Protection

TradeWatch UK doesn’t just build trust 

through policy, we prove it through 

results. Here are just a few of the many 

examples of how our collaboration with 

police forces has made a real difference 

in local communities.

Case 1: Operation Tarmac – 

Merseyside

A flurry of complaints reached our 

helpline from residents in Merseyside. 

The common thread? A “home 

improvement” team offering tarmac 

driveways at a discount, demanding 

upfront cash, and then vanishing.

Our team quickly gathered statements 

and images, cross-referenced addresses 

and leaflets, and flagged a pattern 

of movement consistent with known 

travelling scammers. This information 

was shared with Merseyside Police, who 

launched Operation Tarmac.

Within two weeks:

• ��Three individuals were arrested

• ��Two unmarked vehicles and forged 

invoices were seized

• ����More than £11,000 in suspected 

proceeds were recovered

TradeWatch UK and Merseyside Police 

co-hosted a post-operation community 

meeting, ensuring residents knew the 

outcome and how to avoid future scams.

“The partnership with TradeWatch 

UK helped us identify the pattern 

early. Their public outreach meant 

more victims felt confident in coming 

forward.”

Investigating Officer, Merseyside Police

Case 2: Joint Awareness Blitz – 

Dorset

In response to increased reports of 

rogue roofers in Dorset, TradeWatch 

UK partnered with Dorset Police and 

Trading Standards for a week-long 

public awareness campaign.

Together, we:

• ��Visited over 600 homes in identified 

hotspot areas 

• ��Distributed leaflets, checklists, and 

scam awareness cards

• ��Offered doorstep advice to elderly and 

isolated residents

• ��Referred two high-risk individuals to 

adult safeguarding teams

A press release and radio interview 

from Dorset Police helped amplify 

the campaign, and within one month, 

reports of door-to-door scams in the 

area had decreased by 47%. “This 

was community policing at its best. 

Getting out, engaging, and preventing 

crime before it happens. TradeWatch                         

UK gave us the tools and insight to do 

it well.”

PC Emily Nolan, Community Safety 

Officer

Why Police Support Matters

The visible support of police gives 

legitimacy and reach to everything we 

do. When a community sees their local 

constabulary working hand-in-hand with 

an organisation like TradeWatch UK,              

it reinforces:

• �Confidence in reporting: Victims are 

more likely to speak up

• ��Deterrence for offenders: They know 

someone is watching

• �Respect for ethical businesses: The 

good are no longer lumped in with        

the bad

Rogue traders exploit silence, fear, and 

confusion. But together, we are turning 

the tide.

TradeWatch UK is honoured to have earned the trust of law enforcement agencies across the 

UK. Through endorsements, joint operations, and day-to-day communication, we’ve created a 

model of collaboration that works and that keeps working.

With every shared operation, every intelligence briefing, and every supported victim, we 

reinforce a simple truth: when the public, the police, and the right organisations work 

together, rogue traders lose their power and honest trade wins.

Conclusion:

Policing and Protection in Partnership



I
n an age where digital ads chase 

us around the web and social 

media is saturated with paid 

posts, standing out can feel like an 

uphill battle. For tradespeople and small 

businesses across the UK, it’s not just 

about getting noticed, it’s about getting 

noticed by the right people, at the right 

time, and for the right reasons.

That’s where TradeWatch UK comes in.

Our platform was built with a simple 

mission: to connect trusted local trades 

with the communities they serve. 

Through a carefully crafted blend of 

magazine features, online listings, event 

sponsorships, and digital marketing, 

we help businesses move beyond 

clicks and likes to achieve meaningful 

engagement, long-term customers, and 

an enviable reputation.

But don’t just take our word for it. 

In this feature, we’re sharing real-

world success stories from businesses 

that have advertised with us, from 

sole traders to small firms, and seen                                    

genuine results.

Building Trust Through 

Targeted Promotion

At its heart, advertising is about trust. A 

flashy campaign might grab attention, 

but real growth comes when potential 

customers see your business as reliable, 

professional, and worthy of their custom.

Our advertisers understand this. They 

use our platform not to shout the 

loudest, but to speak to the people 

who value quality work and ethical 

business practices. Here’s how they’ve                        

done it.

Advertising That Works: 

How Real Businesses Are 
Growing with TradeWatch UK

By Jenifer Fieschi,
TradeWatch UK Magazine



“We placed a sponsored feature in the TradeWatch UK magazine and had 23 enquiries within the first fortnight,” says 

Mark Hughes, owner of SafeFix Roofing. “More importantly, those leads were warm because they’d read about our 

business and already trusted us before they called.”

SafeFix opted for a smart combination of a half-page advert alongside a sponsored article. The article focused 

on their 15-year track record, transparent pricing, commitment to excellent customer service and messages that 

resonated with readers.

Sometimes, the biggest value comes from visibility beyond the page.

“Sponsoring a local awareness event was the best decision we’ve made this year,” says Jamie Matthews of JM 

Heating & Plumbing. “We not only connected with potential customers, but also with other local trades who have 

since referred work our way.”

JM Heating & Plumbing sponsored a Safe Streets event, which included their logo on banners, flyers, and the official 

press release. This exposure paid off in both direct leads and valuable new relationships.

• 18 new customer bookings

• An average job value of £1,200

• 4 five-star reviews directly linked to TradeWatch UK referrals

“People came to us ready to buy. They weren’t shopping around for the cheapest quote, they wanted

a business they could rely on,” says Mark.

• 32% increase in web traffic

• 12 direct leads

• 2 repeat commercial clients gained through networking

“It’s easy to forget how powerful local reputation is,” Jamie adds. “People still trust what they see in their own 

community, and TradeWatch UK helped us tap into that.”

SafeFix Roofing, West Yorkshire: 
Turning Readers into Customers

JM Heating & Plumbing, Leicestershire:  
Building Networks That Pay Off

The results?

Their results in the three months following the event:



For BrightSide Electric, the TradeWatch UK badge became an essential tool for closing sales.

“The digital badge and TradeWatch UK certificate have been great for winning trust,” says owner Sarah Knight. “We 

include them in every quote, and customers always comment on how reassuring it is.”

BrightSide combined a directory listing with targeted digital advertising, and saw a marked improvement in 

conversion rates:

• Quotation-to-booking conversion increased from 42% to 61%

• More engagement during quoting, customers asking informed questions

• Positive reviews mentioning TradeWatch UK by name

“We now feel more confident quoting at fair prices, without needing to undercut competitors,” says Sarah. “Being 

part of a trusted directory gives us credibility.”

For many small businesses, traditional advertising channels can be hit and miss. That was the case for ClearView 

Windows, until they partnered with TradeWatch UK.

“We tried Google Ads, social media, even leaflet drops, but TradeWatch UK gave us actual results with less waste,” 

says managing director Paul Green. “Our advert appeared next to content that mattered to our audience.”

ClearView ran print ads in our magazine and featured in our online Spotlight for Verified Installers. In the following 

quarter, they reported:

• £9,800 in new revenue linked to the campaign

• A 45% increase in positive quote feedback

• Increased brand visibility, including new vehicle branding using the Safe Trades badge

“You’re not just selling windows, you’re selling peace of mind,” says Paul. 

“That’s what TradeWatch UK helped us do.”

BrightSide Electric, Kent:  
Converting Trust into Sales

ClearView Windows, East Sussex:
Quality Leads Over Quantity



Across all advertisers surveyed over the past year, the results speak for themselves:

Average ROI from a single sponsored article: 4.2x initial spend
• 

Higher customer retention when TradeWatch UK materials are referenced during quoting
• 

Brand trust scores rose by up to 35% when our badge and magazine were cited

Our audience is highly targeted and actively seeking reputable trades and services. These are consumers who value 

quality, transparency, and professionalism, not bargain basement prices.

Whether you’re a sole trader or a growing firm, we offer packages to suit your goals and budget:

Sponsored Articles:

Tell your story in a trusted editorial format.

Print Display Ads:

Feature in high-visibility sections of our quarterly magazine.

Event Sponsorship:

Align your brand with community safety and ethical business practice.

Directory Listings:

Appear in our online Safe Trades Directory, with special visibility for verified members.

Social Media Campaigns:

Reach an engaged following through our growing digital channels.

Each package includes expert design support, strategic advice, and post-campaign analytics

to help you measure success.

Advertising That Builds Trust, and Business

At TradeWatch UK, advertising isn’t about gimmicks or empty clicks. It’s about creating genuine connections between 

trustworthy businesses and customers who are ready to hire based on quality and reputation.

If your business values long-term relationships, ethical working practices, and community trust, we’d love to help you 

take your next step.

Want to get involved?

Email: info@tradewatchuk.org

Visit: www.tradewatchuk.org

Promote your work where trust matters. Grow with confidence.

The Numbers: 
What Our Advertising Delivers

Flexible Options for Every Business

   



T
he UK trades sector is one of the most vital, and 

visible, parts of everyday life. From the plumbers 

and electricians who keep our homes running, to 

the builders, decorators, and landscapers who 

shape our communities, the work of tradespeople touches 

every part of the country.

But with opportunity comes responsibility. And with 

responsibility comes the need for trust, transparency, and 

accountability. That’s where TradeWatch UK comes in, 

providing an independent platform to support consumers, 

tradespeople, and communities, all working together to 

ensure fairer, safer standards across the sector.

But this is not a one-way conversation. If we want to build 

something better, we need to hear from you. Whether you’re 

a homeowner with a story to tell, a professional keen to 

showcase best practice, or a concerned citizen wanting to 

raise awareness about rogue traders, your voice matters.

This article will show you exactly how you can get in touch with 

TradeWatch UK, how your feedback is used, and how you can 

get involved in shaping the future of the UK  trades industry.

Why Your Voice Matters

At TradeWatch UK, we see ourselves as a bridge between 

communities and the tradespeople who serve them. Our 

mission is simple: to improve safety, standards, and trust 

across the sector.

But we can’t do it alone. Every email, phone call, and message 

we receive adds a valuable perspective to our work. Whether 

it’s helping a victim of rogue trading, supporting a small 

business to meet higher standards, or simply listening to your 

ideas, we are here to help.

By engaging with us, you’re helping to:

• ��Promote best practice

• ��Raise awareness of scams and unsafe behaviour

• ��Support honest businesses

• ��Improve consumer education

Stay Connected: 
How Your Voice Can Help Shape

a Safer Trades Sector
By the TradeWatch UK Editorial Team



How to Reach Us: Getting in Touch                 

Made Simple

We’ve worked hard to ensure that contacting TradeWatch UK 

is as easy and straightforward as possible. Depending on what 

you want to discuss, here’s how to reach the right person on 

our team:

General Enquiries

For questions about TradeWatch UK’s programmes, events, 

publications, or initiatives, you can reach us through the 

following channels:

Email: info@tradewatchuk.org

Phone: 0333 772 4058

Hours: Monday to Friday, 9am–5pm

Our friendly and knowledgeable team will be happy to answer 

your questions or point you in the right direction.

Victim Support: We’re Here for You

Sadly, not everyone in the trades sector operates with 

integrity. If you, or someone you know, has been affected by 

rogue trading, scams, or poor practice, we can help.

Email: info@tradewatchuk.org

All victim support enquiries are treated in strict confidence. 

Our trained advisors will listen without judgement and guide 

you through the available options, whether that’s advice, 

reporting assistance, or access to further support services.

Membership and Directory: Join the Network

If you are a tradesperson or business owner looking to raise 

your profile and demonstrate your commitment to ethical 

standards, why not become a verified TradeWatch UK 

member?

For more information please call 0333 772 4058 

Email: info@tradewatchuk.org

Our membership programme helps consumers identify 

businesses they can trust and allows verified members to 

proudly display their credentials.

Advertising and Sponsorship Opportunities

Are you interested in advertising in TradeWatch magazine or 

sponsoring one of our community events? We offer a range of 

flexible opportunities for ethical brands and businesses.

Email: info@tradewatchuk.org

Media pack available on request

Supporting our work through advertising or sponsorship is a 

great way to promote your business while helping to make                

a difference.

Help Us Improve: Share Your Feedback

At TradeWatch UK, we believe in continuous improvement. 

Your feedback helps us to make our services, advice, and 

materials better and more relevant to those who need them.

You can share your ideas or concerns by following our link: 

Online feedback form: www.trade watchuk.org/feedback




